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Help your team
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Marketing and PR
Apprenticeships:

Developing the next
generation of talent

How does amarketing or
PR apprenticeship work?

With a marketing or PR apprenticeship
your employees can earn while they
learn. They will gain valuable skills and
knowledge in a specific job role. Their
apprenticeship combines technical
knowledge with practical experience,
to ensure they have the skills they need
not just for their current job but also for
their future career.
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Who canbe amarketing or
PR apprentice?

Anyone with ambition and drive can take
a marketing or PR apprenticeship at any
stage of their career. There is no age
limit. Apprenticeships are suitable for
new recruits and your current employees
who want to move into a marketing role.
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Whataremy
responsibilitiesasan
employer?

An apprenticeship is a partnership
between the employer and the
employee. It is essential that you
support your apprentices with
mentoring and time to study. You will
also need to ensure their role and
responsibilities within your organisation
align with their apprenticeship.

What does amarketing or
PR apprenticeship involve?

Each apprenticeship standard covers
core study units focused on the
fundamental behaviour, skills, knowledge
and responsibilities of marketing and PR
within the organisation. You can tailor
the apprenticeship learning to meet
your industry’s key business challenges.
Every apprentice is assessed by an
independent End Point Assessor.



7 ways marketing and
PR apprenticeships can
benefit you as an employer
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What funding is available for apprenticeships?
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How do I hire an apprentice?

You can hire a marketing or PR apprentice in five easy steps.

1. Choose a
suitable level of
apprenticeship
for your needs

5. Interview
and select
your
apprentice
and make an
apprenticeship
agreement
and
commitment
statement
with them
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Cambridge Marketing College is approved by the Institute of Apprenticeships
and is listed on the Register of Training Apprentice Providers (ROTAP).

What can Cambridge
Marketing College offer
your apprentices?

This covers building, protecting and This covers marketing concepts,
maintaining a positive reputation for principles and practices at a more
brands, organisations and individuals. strategic level. Duration: 24-30 months.

Duration: 12-18 months.
In2019:

This covers the use of online and

This covers a broad range of social media platforms to design, build
marketing theory and practice. and implement campaigns and drive
Duration: 15-21 months. customer sales. Duration: 15-21 months.




MARKETING

If you have any questions please email:
charlotte@marketingcollege.com
www.marketingcollege.com/apprenticeships
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